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INTRODUCTION
Ethiopia is one of the sub-Sahara countries which is highly affected by HIV/AIDS. The rate of spread of HIV is
increasing with a higher rate in the rural areas than in the urban areas. Nearly 34% of the teenagers are affected by
this disease. The study is focused in ArbaMinch which is towards the south of Ethiopia. In the year 2003, 12% of
the people who voluntarily tested were affected by this disease. This percentage was almost the same in 2006 also.
But the number of females who were affected kept on fluctuating and it increased from 8% in 2002 to 19% by 2006
(Organization for Social Service for Aids, 2007). The major carriers of HIV are those aged between 25-49 years.
But the infected people among the teenagers had fluctuated widely from 19% in 2002, 10% in 2003, and increased
to 37% in 2004 and stands at 34% by 2006 (OSSA, 2007). Since the future of the country depends on the young
generation, more awareness has to be created and they should abstain from sexual interaction at an early age or
take adequate measures to avoid this dreaded disease.

STATEMENT OF THE PROBLEM

The socio-economic development of any country is achieved through active participation of a community.
HIV/AIDS is a major obstacle nowadays. In Ethiopia, socio- economic prosperity has been hindered by
HIV/AIDS. Poverty and other economic problems can also be seen in ArbaMinch too. The low level of awareness
of'this epidemic on the other hand also aggravated the harmful effects and impact on the economy. This research is
focused on analyzing the awareness of HIV/AIDS and to bring out the impact of that awareness among the
teenagers in ArbaMinch.

OBJECTIVES OFTHE STUDY

The objectives of the study are as follows;

» To identify the awareness among the students and the sources of HIV message.

» To find out the frequency of watching HIV message and the attitude of teenagers towars it.
» To determine whether message awareness has influenced the teenaged students.

» To identify the type of sexual relationships students are involved in.

» To find out the frequency of sexual interaction of the students.

» To find out whether they are adopting precautionary measures during their relationship.

» To determine the status of HIV from the students.

SIGNIFICANCE OF THE STUDY

This research is oriented to understand the awareness of HIV/AIDS and its impact on people. This study throws
light on issues like influence of HIV/AIDS message on the teenagers, precautionary measures taken by the them
as well as to determine the status of HIV/AIDS. Since drastic measures are to be taken at the grass root level itself,
more awareness will influence the teenagers who would be productive and potential citizens of the country. The
analysis of this research and the suggestions proposed helps the government as well as organized bodies and
associations undertaking HIV/AIDS awareness to focus more deeply on this epidemic disease. This research is
also a stepping stone to undertake further research in a massive area to widen the awareness and impact of
HIV/AIDS.

METHODOLOGY

The ArbaMinch Preparatory School (Secondary School) has a total strength of 3661 students. A sample size of
400 students from grades 9 upto 12th is considered as the ample size for the study. From each grade, 100 samples
are taken, with equal number of males and females. The data is collected using a structured questionnaire which is
distributed to the sample respondents. Simple random sampling is adopted for collecting the sample elements.
The data analysis is interpreted with the help of statistical tools and hypothesis testing with chi-square.
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DISCUSSION AND ANALYSIS
I. Gender wise analysis
Table No.1.1 Gender and Source of HIV awareness

Source/gender Males Females Total
Through media 33 (16) 25 (12) 58 (14)
Through School 17 (9) 34 (17) 51 (13)
Government bodies 7 3) 10 (5) 17 (4)
All sources 143 (72) | 131 (66) 274 (69)
Total 200 200 400

The above table No 1.1 highlights the source of HIV awareness of the sample respondents. 72% of the males are
aware through all the sources mentioned above. Only 66% of the females are aware through all sources which is
less than the average (69%). Ho: Males received HIV awareness through all sources than females. The calculated
value of 2 (7.82) is greater than the critical value (7.81) at 5% level of significance with 3 degrees of freedom.
Hence the null hypothesis is rejected and it is concluded that there is no relationship between the gender and
sources of HIV awareness.

Table No.1.2 Media advertisement and gender Table No. 1.3 Awareness through media
Opinion/gender Yes No Total Media/gender | Males Females | Total
Males 183 (92) 17 (8) 200 Television 57 (29) 66 (33) 123 (31)
Females 185 (93) 15 (1) 200 Radio 95 47) 63 (32) 158 (39)
Total 368 (92) 32 (8) 400 Newspaper 21 (11) 43 (21) 64 (16)

Wall posters 84 15 (8) 23 (6)
All sources 19 (9 13 (6) 32 (8)
Total 200 200 400

The above table No 1.2 shows the gender wise awareness of HIV/AIDS message. 92% of the respondents are
aware of it and only 8% of the respondents are not aware of'it. 93% of the females are aware through media which
is greater than the average (92%). Ho: Females are more exposed to media advertisement than males. The
calculated value of ’ (0.13) is less than the critical value (3.84) at 5% level of significance with 1 degree of
freedom. Hence, the null hypothesis is accepted. It is concluded that females are more exposed to media
advertisement than the males.

39% of'the respondents got awareness through radio. 31% of them received awareness through television. 47% of
the males become aware through radio medium and 33% of the females through television. Ho: Males received
awareness about HIV/AIDS through radio and females got awareness through television. The calculated value of
¥’ (17.95) is greater than the critical value (9.49) at 5% level of significance with 4 degrees of freedom. Hence, the
null hypothesis is rejected and it is concluded that there is no difference between gender and media awareness.

Table No.1.4 Gender wise frequency of exposure to HIV/AIDS message

Frequency/ | Watch Watch Watch Total
gender frequently | sometimes rarely

Males 67 (33) 58 (29) 75 (38) 200
Females 109 (55) 56 (28) 35A7) 200
Total 176 (44) 114 (29) 110 (27) 400

44% of the sample students watch the message frequently. 55% of the females and 33% of the males watch the
message frequently. Thus females are more exposed to the message than males. Ho: Females watch HIV/AIDS
message more frequently than males. The calculated value of *(24.60) is greater than the critical value (5.99) at
5% level of significance with 2 degrees of freedom. Hence the null hypothesis is rejected and it is concluded that
there is no difference in the exposure of message between the genders.

Table No.1.5 Attitude of gender towards HIV/AIDS message

Attitude/ Watch Watch without | Ignore the Total
gender carefully interest advertisement

Males 160 (80) 10 (5) 30 (15) 200
Females 160 (80) 94 31 (16) 200
Total 320 (80) 19 (5) 61 (15) 400

80% of the respondents stated that they watch the message carefully. 5% of them watch without interest and 15%
of'the students ignore the advertisement. This shows that there is awareness of the message among the teenagers.
Ho: Both males and females watch the message carefully. The calculated value of x’ (0.069) is less than the
critical value (5.99) at 5% level of significance with 2 degrees of freedom. Hence the null hypothesis is accepted
and it is inferred that both males and females watch the message carefully and there is no gender difference

30 Indian Journal of Marketing * March, 2009



regarding the attitude towards the message.

Table No.1.6 Gender influence on awareness Table No.1.7
Opinion/gender | Influenced | Not Total Taklng any precautlonary measures
influenced Opinion Yes No Total
Males 111 (56) 89 (44) 200 Males 183 (92) 17 (8) 200
Females 75 37) 125 (63) 200 Females | 181 (91) 19 (9) 200
Total 186 (47) 214 (53) 400 Total 364 (91) 36 (9) 400

47% of the students are influenced by the message. 53% of the students are not influenced by the message of
HIV/AIDS. 56% of the males are influenced by the message which is greater than the average. Only 37% of the
females are influenced by the message, which is less than the average (47%). 63% of the females are not
influenced by the message. Ho: Males are more influenced by the HIV/AIDS message as they are more aware than
their female counterparts. The calculated value of x’(13.02) is greater than the critical value (3.84) at 5% level of
significance with 1 degree of freedom. Hence, the null hypothesis is rejected and it is concluded that there is no
gender difference in influence of the message.

It is clear from the above table No. 1.7 that 91% of the sample respondents take precautionary measures after
watching the media message. 92% of the males opined that they take precautionary measures after watching the
message which is greater than the average (91%). Ho: Males are more influenced by media message to take
precautionary measures than females. The calculated value of %’ (0.12) is less than the critical value (3.84) at 5%
level of significance with 1 degree of freedom. Hence the null hypothesis is accepted and it is concluded that
males are more influenced by media message to take precautionary measures than females.

Table No. 1.8 Table No 1.9 with whom they discuss
Discuss the message with others Discuss with | Males Females | Total
Opinion Yes No Total iaenr:gers 2504 73 (38) 98 (26)
Mal 182 (91 1 2
a.ces 82 O1) 8©) | 200 Sex partner 7 (4) 6(3) 13 (3)
Females | 194 (97) | 6(3) | 200 .
Total 376 (o4) | 24 (6 | 400 Friends 92 (50) | 72 (37) | 164 (44)
To all 58 (32) | 43(22) | 101 (27)
Total 182 (48) | 194 (52) | 376

94% of the students discuss the message of HIV/AIDS with others. 94% of the males discuss with others which is
less than the average. 97% of the females discuss the message with others which is greater than the average (94%).
Ho: Females discuss the HIV/AIDS message with others more than males. The calculated value of x’ (6.38) is
greater than the critical value (3.84) at 5% level of significance with 1 degree of freedom. Hence the null
hypothesis is rejected and it is concluded that there is no gender difference in discussing the message with others.
From the table it can be inferred that 48% of the male students discuss the message with others and 52% of the
females discuss with others. 50% of the males discuss with their friends while only 37% of females discuss with
friends. 38% of the females discuss the message with their family members while only 14% of the males discuss
with family members. Ho: Males discuss HIV/AIDS message with friends and females with family members. The
calculated value of *(27.89) is greater than the critical value (7.81) at 5% level of significance with 3 degrees of
freedom. Hence the null hypothesis is rejected and it is concluded that there is no gender difference regarding the
discussion of message with others.

Table No 1.10 Practically adopt Table No. 1.11 Type of sexual relationship
Opinion Yes No Total Gender/ with with No sexual Total
Males 139 (70) | 61 (30) 200 relationship one more relationship
Females 152 (76) | 48 (24) 200 person people so far
Total 291 (73) 109 (27) | 400 Males 127 (64) 15 (7) 58 (29) 200

Females 109 (55) 5@ 86 (43) 200
Total 236 (59) 20 (5 144 (36) 400

The above table shows the opinion of the students whether they practically adopt what they received from the
message. 73% of the students stated that they practically adopt what is conveyed through the message and 27% of
them mentioned that they do not practically adopt the message. 76% of the females stated that they practically
adopt the message which is greater than the average and 70% of the males opined that they practically adopt what
is advised in the message and their percentage is below the average (73%). Ho: Females are more inclined to adopt
the HIV/AIDS message practically than males. The calculated value of x’ (2.13) is less than the critical value
(3.84) at 5% level of significance with 1 degree of freedom. Hence the null hypothesis is accepted and it is
concluded that females adopt the HIV/AIDS message more practically than males. The table 1.11 shows the type
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of sexual relationship of the students. 59% of the students were involved in sexual relationship with one person.
5% of'the students were involved with multiple partners. 36% of them did not have any kind of sexual relationship
so far. 64% of the males are involved in sex with one person, that is greater than the average and 55% of the
females have sexual relationship with one person that is less than the average (59%). Ho: Males are more involved
in sexual interaction than females. The calculated value of y’ (11.81) is greater than the critical value (5.99) at 5%
level of significance with 2 degrees of freedom. Hence the null hypothesis is rejected and it is concluded that there
isno difference between gender and the type of sexual relationship.
Table No 1.12 Frequency of sexual intercourse

Frequency Regularly Sometimes | rarely Total
Male 17 (12) 49 (34) 76 (54) 142 (55)
Females 7 (6) 47 (41) 60 (53) 114 (45)
Total 24 (9) 96 (38) 136 (53) 256

9% of the students were involved in sexual intercourse regularly regularly, and 38% of the students have sexual
relationship sometimes. 58% of the students have it rarely. 12% of the males have sexual relationship regularly
while only 6% of the females have it regularly. Ho: Males are regularly involved in having sexual intercourse than
females. The calculated value of ’ (3.06) is less than the critical value (5.99) at 5% level of significance with 2
degrees of freedom. Hence the null hypothesis is accepted and it is concluded that males are more involved in
regular sexual intercourse than females.

Table No 1.13 Usage of Protection (condoms/contraceptives)

Usage/ Use Use sex with Total
Gender regularly sometimes | multiple partners

Males 90 (64) 36 (25) 16 (11) 142 (55)
Females | 66 (58) 42 (37) 6 (5) 114 (45)
Total 156 (61) | 78 (30) 22 (9) 256

The table No1l.13 shows the usage of condoms/contraceptives by the students when having sex. 61% of the
respondents use it regularly. 30% of them use it sometimes; and 9% use it when having intercourse with multiple
partners.64% of the males use condom regularly which is greater than the average. 58% of the females use
contraceptives while indulging in sexual intercourse, which is less than the average (61%). Ho: Males use
condoms regularly as compared to contraceptive use by females. The calculated value of %’ (5.70) is less than the
critical value (5.99) at 5% level of significance with 2 degrees of freedom. Hence the null hypothesis is accepted
and it is concluded that males use condoms during intercourse regularly than the precautionary measures adopted

by females.
Table No 1.14 Undergone a test for HIV/AIDS Table No 1.15 Status of HIV/AIDS Opinion
Opinion Yes No Total Opinion Positive | Negative | No idea Total
Males 104 (52) | 96 (48) | 200 Males 12(6) | 80 (40 108 (54) [ 200
Females | 110 (55) | 90 (45) [ 200 Females | 10(5) | 88 (44) 102 (51) | 200
Total 214 (54) | 186 (46) | 400 Total 22(5) [ 168(42) [210(53) | 400

54% of the respondents stated that they had undergone a test for HIV/AIDS. Remaining 46% of them did not
undertake a test so far. Among the males, 52% of them had undergone a test which is less than the average (54%).
55% of'the females underwent a test on HIV. Ho: Females are more inclined to undergo a HIV test than males. The
calculated value of %’ (0.36) is less than the critical value (3.84) at 5% level of significance with 1 degree of
freedom. Hence the null hypothesis is accepted and it is concluded that females are more inclined to undergo HIV
test than males.

Among the sample respondents, the HIV status of 5% is positive. 42% of them stated that their status is negative.
But 53% of the students do not know the status of HI'V since they haven't tested so far or were unable to recall the
status. HIV status is positive for 5% of the females and among the males, it is 6% which is greater than the average
(5%). Similarly 44% of'the females stated they tested negative while only 40% of males stated that their status as
negative. Ho: HIV is positive more for males than females. The calculated value of ¥’ (0.73) is less than the
critical value (5.99) at 5% level of significance with 2 degrees of freedom. Hence the null hypothesis is accepted

and itis concluded that HIV is positive more for males than females.
Table No 2.1 Age and gender

Age/Gender Males Females Total
13-15 28 (14 45 (22) 73 (18)
16-18 132 (66) 141 (71) | 273 (68)
>19 40 (20) 14 (7) 54 (14)
Total 200 (50) 200 (50) 400
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I1. Age wise analysis
18% of the students are in the age range of 13-15 years. 68% of them are in the age group of 16-18 and remaining
14% of the respondents are aged more than 19 years. 66% of the males are in the age group of 16-18; 14% are in the
age group of 13-15 and 20% are more than 19 years. Among the females, 71% are in the age group of 16-18; 22%
inthe age group of 13-15 and remaining 7% are greater than 19 years.

Table No 2.2 Source of awareness, age wise Table No. 2.3 Awareness through media

Age/ 13-15 16-18 >19 Total Media/age 13-15 16-18 >19 Total
Source Television 27 (37) 86 (32) 10 (18) 123 (31)
Media 709 44 (16) 7 (13) 58 (14) Radio 16 (22) 113 (41) 29 (54) | 158 (39)
School 15 (21) 32 (12) 4 (7) 51 (13) Newspaper 19 (26) 37 (13) 8 (15) 64 (16)
Govt. 23) 14 (5) 12 17 (4) Wall posters 5@ 16 (6) 24 23 (6)
bodies All sources 6 (8) 21 (8) 5(09) 32 (8)
All 49 (67) | 183 (67) | 42 (78) | 274 (69) Total 73 (18) 273 (68) 54 (14) 400
sources

Total 73 (18) | 273 (68) | 54 (14) 400

67% of the students in the age group 13-15 and 16-18 receive the message through all sources; 78% of the students
aged above 19 years receive from all sources. 21% of the students aged 13-15 years got awareness from schools,
whereas only 7% of students aged above 19 years receive information from school. Ho: Students aged above 19
years receive awareness through all sources than the teenagers. The calculated value of x* (9.11) is less than the
critical value (12.59) at 5% level of significance with 6 degrees of freedom. Hence the null hypothesis is accepted.
Thus it is inferred that students above 19 years received awareness about HIV more than the teenagers. 39% of the
students got awareness through radio media. 31% of them got awareness through television. 37% of the students
aged 13-15 received awareness through television media whereas 41% of the students aged 16-18 and 54% of the
students aged more than 19 years got awareness through radio media. Ho: Students aged 13-15 years received
more awareness about HI'V through Television media and others received through radio. The calculated value of
x’ (18.67) is greater than the critical value (15.51) at 5% level of significance with 8 degrees of freedom. Hence the
null hypothesis is rejected. It is inferred that there is no relation between the age group and the sources of media
awareness.

Table No 2.4 Media advertisement and age Table No 2.5 Age wise frequency of exposure Frequency

Age/media Yes No Total Frequency | Watch Watch Watch Total

13-15 67 (92) 6 (8) 73 (18) /age frequently | sometimes | rarely

16-18 252 (92) 21 (8) 273 (68) 13-15 30 (41) 22 (30) 21 (29) 73 (18)

>19 49 91) 509) 54 (14) 16-18 125 (46) 78 (29) 70 (25) | 273 (68)

Total 368 (92) 32 (8) 400 >19 21 (39) 14 (26) 19 (35) 54 (14)
Total 176 (44) 114 (29) 110 (27) 400

The table No.2.4 reveals that 92% of the students aged between 13-15 are aware of HIV through advertisement.
91% of the students aged above 19 years are also aware about HIV through advertisement. This shows that HIV
advertisement has created a mass awareness among the masses.

41% of the respondents aged 13-15 watch the advertisement frequently. 46% of the students aged 16-18 years
watch the advertisement frequently, which is greater than the average (44%). 39% of the students aged more than
19 years watch the advertisements frequently which is less than the average. Ho: students aged 16-18 watch the
advertisement of HIV frequently than others. The calculated value of y’ (2.39) is less than the critical value (9.49)
at 5% level of significance with 4 degrees of freedom. Hence the null hypothesis is accepted and hence it is
concluded that students aged 16-18 are more exposed to HIV message since they watch the message frequently
than others.

Table No 2.6 Attitude towards HIV/AIDS message age wise

Attitude/age | Watch carefully Watch without | Ignore the Total
interest advertisement

13-15 55 (75) 6(8) 12 (17) 73 (18)

16-18 220 (81) 9(3) 44 (16) 273 (68)

>19 45 (83) 4 (8) 509 54 (14)

Total 320 (80) 19 (5) 61 (15) 400

83% of the students aged more than 19 years watch the message content of HIV carefully which is greater than the
average (80%). Only 75% of the students aged 13-15 years watch the HIV message carefully. 81% of the students
aged 16-18 watch the advertisement carefully. Ho: Students aged above 19 years watch the HIV message
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Table No. 2.7 Age wise influence of awareness Table No. 2.8 Taking precautionary measures

Opinion/ Influenced | Not Total

age influenced Age/opinion Yes No Total
13-15 25 (34) 48 (66) 73 (18) 13-15 62 (85) 11 (5) | 73 (18)
16-18 130 (48) 143 (52) | 273 (68) 16-18 251 (92) 22 (8) | 273 (68)
>19 31 (57) 23 (43) 54 (14) >19 51 (94 3 (6) 54 (14)
Total 186 (46) 214 (54) 400 Total 364 91) 36 (9) 400

carefully than others. The calculated value of ° (5.62) is less than the critical value (9.49) at 5% level of
significance with 4 degrees of freedom. Hence the null hypothesis is accepted and hence it is inferred that students
aged more than 19 years give more importance to the HIV message and they watch it carefully more than the
teenagers. The above table No. 2.7 shows the influence of HIV message among the age groups. 46% of the
students are influenced by the message whereas 54% of them are not influenced by the message. 57% of the
students aged above 19 years are influenced by the message.48% of the students aged 16-18 are influenced by the
awareness of HIV message. Only 34% of the students in the age group 13-15 are influenced which is less than the
average (46%). Ho: Students aged above 19 years are highly influenced by the HIV message than others. The
calculated value of y’ (7.12) is greater than the critical value (5.99) at 5% level of significance with 2 degrees of
freedom. Hence the null hypothesis is rejected and inferred that there is no relation between age and the message
influence. Among the different age groups, 94% of the students aged more than 19 years take precautionary
measures when they are involved in sexual relationship which is higher than the average. 85% of the students aged
13-15 use precautionary measures which is less than the average (91%). Ho: Students aged above 19 years take
precautionary measures more than teenagers. The calculated value of y’ (4.36) is less than the critical value (5.99)
at 5% level of significance with 2 degrees of freedom. Hence the null hypothesis is accepted and it is inferred that
students above 19 years are more cautious during sexual relationship in taking precautionary measures than
teenagers.

Table 2.9 Discuss the message with others Table No 2.10 with whom they discuss
Age/opinion Yes No Total Age/ 13-15 16-18 >19 Total
13-15 68 (93) 5(D) 73 (18) discuss
16-18 255(93) | 18(7) | 273 (68) Family 22(32) | 65(25) | 11(21) | 98 (26)
>19 53 (98) 12 54 (14) members
Total 376 (94) | 24 (6) 400 Sex partner 2(3) 9 (4) 2 (4) 13 (3)

Friends 30 (44) | 112 (44) | 22 41) | 164 (44)
with all 1421 | 6927 | 18 (34) | 101 (27)
Total 68 (18) | 255 (68) | 53 (14) 376

The above table no 2.9 shows the discussion of message with other members based on their age. 98% of the
students above 19 years of age discuss the HIV message with others. 93% of the respondents in the age group of
both 13-15 years and 16-18 discuss the message with others which is less than the average (94%). Ho: Students
aged more than 19 years discuss the HIV message with others more than the teenagers. The calculated value of y°
(1.91) is less than the critical value (5.99) at 5% level of significance with 2 degrees of freedom. Thus it is inferred
that students above 19 years discuss the HIV message with others more than teenagers.

18% of the students aged 13-15 years discuss it with others; 68% of the sample respondents aged 16-18 and 14%
of the students above 19 years discuss with others. 44% of the students aged 13-15 and 16-18 discuss with their
friends. 41% of the students above 19 years discuss with friends. Ho: All the students of different age groups
discuss with their friends than other members. The calculated value of ° (3.76) is less than the critical value
(12.59) at 5% level of significance with 6 degrees of freedom. Hence the null hypothesis is accepted. It is inferred
that all the students of different age groups discuss the HIV message more with their friends than with other
members.

Table No 2.11 Practically adopt

Age/opinion Yes No Total
13-15 49 (67) 24 (33) 73 (18)
16-18 200 (73) 73 (27) 273 (68)
>19 42 (78) 12 (22) 54 (14)
Total 291 (73) 109 (27) 400

78% of'the students above 19 years practically adopt the message that they are aware of. 67% of the students in the
age group 13-15 practically imbibe what is preached through the message which is less than the average (73%).
Ho: Students abovel9 years adopt the message practically in their sexual interaction than the teenagers. The
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calculated value of %° (1.89) is less than the critical value (5.99) at 5% level of significance with 2 degrees of
freedom. Thus it is inferred that students above 19 years practically adopt the message in their sexual relation than
the teenagers.

Table No. 2.12 Type of sexual relationship

Age/Type of Sex with Sex with more No sexual Total
relationship one person people relationship so far

13-15 44 (60) 2(3) 27 (37) 73 (18)
16-18 152 (56) 15 (5) 106 (39) 273 (68)
>19 40 (74) 3(6) 11 (20) 54 (14)
Total 236 (59) 20 (5) 144 (36) 400

The table 2.12 shows the type of sexual relationship based on the age groups. 74% of the students above 19 years
have sexual intercourse with only one person which is greater than the average. 60% of the students aged 13-15
years have relationship with only one person; whereas 56% of the students aged 16-18 have the relation with a
single person only. 6% of the students above 19 years are involved in sexual relation with multiple partners. Ho:
Students above 19 years have sexual interaction with one or more people than the other age groups. The calculated
value of y’(7.81) s less than the critical value (9.49) at 5% level of significance with 4 degrees of freedom. Hence
the null hypothesis is accepted and hence it is inferred that students above 19 years have more sexual interaction
with one or more people than the teenagers.

Table No 2.13 Frequency of having sex

Age/Frequency | Regularly Sometimes Rarely Total
13-15 3() 20 (43) 23 (50) 46 (18)
16-18 13 (8) 59 (35) 95 (57) 167 (65)
>19 8 (19) 17 (39) 18 (42) 43 (17)
Total 24 (9) 96 (38) 136 (53) 256

19% of the students above 19 years are involved in regular sex which is greater than the average (9%). 8% of the
students aged 16-18 and only 3% of the students aged 13-15 years are having regular sexual intercourse. 57% of
the students aged 16-18 are rarely involved in sex. Ho: Students above 19 years are involved in regular sex than
others and those aged 16-18 are having it rarely. The calculated value of y’ (7.00) is less than the critical value
(9.49) at 5% level of significance with 4 degrees of freedom. Hence the null hypothesis is accepted and hence it is
inferred that the frequency of regular sex is more for students above 19 years. Also it is inferred that students aged
16-18 are having sexual interaction rarely than others.
Table No 2.14 Usage of condoms/contraceptives

Usage/ | Use Use with Total
age regularly | sometimes | others
13-15 | 23(50) | 21(46) | 2(d | 46(18)
16-18 | 107(64) | 4527 | 15(9) | 167 (65
>19 26 (60) 12(28) [5(12) | 43(17)
Total | 156 (61) | 78(30) | 22(9) 256
64% of the students aged 16-18 use protection regularly which is greater than the average (61%). 60% of the
students above 19 years use precautionary measures regularly; 50% of the students aged 13-15 use it regularly.
Ho: Students aged 16-18 years use safety measures regularly during sexual relationship more than the other age
groups. The calculated value of x° (6.88) is less than the critical value (9.49) at 5% level of significance with 4
degrees of freedom. Hence the null hypothesis is accepted and hence it is inferred that students aged 16-18 are
using safety measures regularly than the other age groups. This also reveals that students above 19 years are not
giving much importance for using safety measures during sex than the teenagers.

Table 2.15 Undergone a test for HIV/AIDS Table No 2.16 Status of HIV/AIDS Opinion
Age/ Yes No Total Opinion | Positive | Negative No idea Total
opinion 13-15 6 (8) 30 (41) 37 (51 73 (18)
13-15 45 (62) 28 (38) 73 (18) 16-18 14 (5) 116 (43) 143 (52) | 273 (68)
16-18 142 (52) 131 (48) | 273 (68) >19 2@ 22 (41) 30 (55) 54 (14)
>19 27 (50) 27 (50) 54 (4 Total 22 (5) 168 (42) 210 (53) 400
Total 214 (54) 186 (46) 400

62% of the students aged 13-15 underwent a test for HIV which is greater than the average (54%). 52% of those
aged 16-18 and 50% of'the students aged more than 19 years had a test for HIV. Ho: Students aged 13-15 are more
inclined to conduct a test for HIV than the other age groups. The calculated value of x° (2.45) is less than the
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critical value (5.99) at 5% level of significance with 2 degrees of freedom. It is concluded that students aged 13-15
are more induced to undergo HIV test than the other age groups. The above table No 2.16 shows the status of HIV
among the various age groups. 8% of the students aged 13-15 years are HIV positive which is greater than the
average (5%). 5% of the students aged 16-18 are HIV positive and 4% of them aged more than 19 years are
positive. 41% of the students above 19 years and 43% of the students aged 16-18 stated their status as negative.
Ho: Students aged 13-15 are HIV positive more than other age groups. The calculated value of y’ (1.55) is less
than the critical value (9.49) at 5% level of significance with 4 degrees of freedom. Hence the null hypothesis is
accepted and hence it can be concluded that students aged 13-15 are HIV positive more than other age group
students. More than 50% of the students don't have any idea regarding the status of HIV.

FINDINGS OFTHE STUDY

The major findings of the study are as follows;

» 69% of'the students are aware about HIV through media, school and other government bodies. 92% of them are
exposed through media advertisement and females are more exposed to it than males. Students aged above 19
years received more awareness about HIV than others. 39% of the students received message through radio and
31% through television media.

» 44% of the students watch the message frequently. Both males and females watch the HIV/AIDS message
carefully. Students aged 16-18 years are more exposed to HIV message because they watch the message more
frequently than others. Students aged above 19 years watch the message content more carefully than the
teenagers.

» 47% of the students are influenced by HIV/AIDS message. 53% of the remaining students are not influenced.
Thus the awareness has not influenced the students profoundly in their practical life.

» 59% of the students are involved in sex with one person. 5% of the students are involved in sexual relationship
with more people. 36% of the remaining students are not involved in any sexual relationship. It is proved that
students aged above 19 years are involved in sexual relationship with one or more partners than the teenagers.

» 9% of the students engage in regular sexual intercourse. 38% of them have it sometimes; and 53% of them are
involved in sexual relation rarely. It is proved that males are involved in regular sex than females. The frequency
of regular sexual intercourse is more for students aged above 19 years. Students aged 16-18 are having sexual
relationship rarely than others.

» 84% of the students use precaution while having sex. Students aged above 19 years take less precautionary
measures than the other age groups. 61% of the students use condoms/contraceptives regularly during
intercourse. 3% of them use it sometimes; and remaining 9% use it rarely. It is proved that males use condoms and
take more precautionary measures than females. Students aged 16-18 are using safety measures during sexual
intercourse than other age groups.

» Among the sample respondents, the HIV status of 5% is positive. 42% of them stated that their status is
negative. But 53% of the students do not know the status of HIV since they haven't tested so far or were unable to
recall the status. It is concluded that HIV is positive more for males than females. Students aged 13-15 are HIV
positive more than other age group of students.

CONCLUSION

The challenges that the youth in Ethiopia faces are somehow related with HIV/AIDS. The study has focused on
the awareness of HIV/AIDS message among the teenagers in ArbaMinch, Ethiopia. As it is a global issue, proper
awareness should be given not only among the teenagers, but also to all the age groups irrespective of the gender.
There is a good awareness level in ArbaMinch but there is a low level of behavioral change since there is high
stigmatization of those people who are affected by the HIV virus. Moreover, 53% of the teenagers are unaware of
their HIV/AIDS status. 5% of them are affected by this virus. One of the effective ways to intensify the awareness
of HIV/AIDS is by inculcating in their curriculum the dangers of unsafe sex and modes of transmission of this
disease not only in Ethiopia but throughout the world. The government should also take strong measures by
providing free testing of HIV/AIDS and offering voluntary counseling centers.

RECOMMENDATIONS

» Through networked groups of young people, counseling/information should be provided about HIV/AIDS and

this can be used as an effective tool for improving HIV/AIDS environment. The government should start free

medical camps to test the status of the people regarding HIV/AIDS and should provide suggestive measures.
(Cont. on page 54)
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(Cont. from page 36)

» Rehabilitation centers should be started and adequate medical facilities should be provided to all throughout the
country.

» The government should generate employment through opening up of more small-scale industries. This will
help people abstain from prostitution which is a means of earning.

» Aids Clubs which are organized in educational institutions should also promote massive awareness which helps
the public to avoid unsafe sex practices.

» Since the message has not influenced 53% of the target audience, proper precautionary measures should be
adopted to curb the spread of the disease.

» 59% of the sample respondents are involved with one person in their sexual relationship. 5% had multiple
partners. Moreover, males are involved in regular sexual interaction than the females. Only 84% of them use
precaution during intercourse. Since the teenagers are more exposed to sexual interaction, precautionary
measures should be taken.

BIBLIOGRAPHY:

* Clark S. Demographic Impacts of the HIV Epidemic and Consequences of Population-wide Treatment of HIV for the Elderly: Results from Micro
simulation in Aging in Sub-Saharan, The National Academic Press, 2006.

* Hosegood V, and Timaeus I. HIV/AIDS and Older People in South Africa. in Aging in Sub-Saharan Africa, National Academy Press, 2006.

* Hosegood V, and Timaeus I.. "The impact of adult mortality on the living arrangements of older people in rural South Africa" Ageing and Society 25: 431-
444,2005.

* Kakooza J, and Kimuna S. "HIV/AIDS Orphans' Education in Uganda The Changing Role of Older People." Journal of Intergenerational Relationships
Vol. 3 No. 4,2006, PP 63-81.

* Kespichayawattana J, and VanLandingham M. "Health Impacts of co-residence with and care giving to persons with HIV/AIDS (PHAs) on older parents in
Thailand", 2003.

* KnodelJ, Zimmer Z, Kiry KS, and Puch S. The Impact of Aids on Older-age Parents in Cambodia. PSC Research Report 06-594, 2006.

* Knodel J. Forthcoming. "Parents of Persons with AIDS: Unrecognized Contributions and Unmet Needs." Journal of Global Ageing 2006.

» Knodel J. Poverty and the Impact of AIDS on Older Persons: Evidence from Cambodia and Thailand. PSC Research Report 06-597,2006.

» MabherJ. Forthcoming. "HIV & AIDS and Older People in Developing Countries" Global Ageing, 2006.

*Mcllwaine C, and Datta K. "Endangered youth? Youth, gender and sexualities in urban Botswana" Gender, Place, and Culture 11 (4): 483-512,2004.

* VanLandingham M, and Knodel J. Sex and the Single (Older) Guy: Sexual Lives of Older Unmarried Thai Men during the AIDS Era. PSC Research Report
No. 03-536. Population Studies Center, University of Michigan, 2003.

INDIAN JOURNAL OF MARKETING

Statement about ownership and other particulars about Newspaper
'INDIAN JOURNAL OF MARKETING'
to be published in the 3rd issue every year after last day of February.

FORM IV
(see Rule 18)
1. Place of publication : NEWDELHI
2. Periodicity of Publication : MONTHLY
3. 4,5, Printer, Publisher and Editor's Name . S.GILANI
4. Nationality : INDIAN
5. Address : Y-21,HAUZ KHAS,NEW DELHI-16
6. Name and Address of individual who owns : ASSOCIATED MANAGEMENT
the newspaper and Partner of Share holder : CONSULTANTS (P)LTD.
holding more than one percent. . Y-21,HAUZ KHAS,NEW DELHI-16

I, S.Gilani, hereby declare that the particulars given above are true to the best of my knowledge and belief.
Dated: 1st March, 2009
Sd/-
S. Gilani
Signature of Publisher

54 Indian Journal of Marketing « March, 2009



